
waterstechnology.com/imd

New York-based low-cost market data display 
vendor Money.Net is partnering with Goldman 
Sachs-backed messaging platform Symphony 
and incorporating new mapping functionality 
that will allow firms to use Twitter to moni-
tor global oil refineries, as part of the vendor’s 
ongoing efforts to build a low-cost alternative 
to legacy market data terminals.

Unlike traditional terminals such as Bloomb-
erg Professional and Thomson Reuters’ Eikon, 
which typically cost between $1,500 and $2,000 
per month, the Money.Net platform is priced at 
$50 per user per month, and users can subscribe 

on a month-to-month basis, instead of having 
to sign multi-year subscriptions.

The platform is designed to provide the same 
data coverage, analysis and news content as 
traditional providers at a lower price. But more 
importantly, the vendor will provide additional 
functionality that goes beyond that offered by 
other providers, says Money.Net chief executive 
Morgan Downey, who joined the vendor a year 
ago from Bloomberg, where he was global head 
of commodities (IMD, Feb. 5, 2014).

As an example of additional functionality, 
Money.Net is currently partnering with 

Money.Net Builds Chat Connectivity to Symphony, 

Adds Twitter-Enhanced Commodities Mapping Tool

Startup Canadian stock market Aequitas NEO 
Exchange will offer its market data free of charge 
under a fee waiver program from when the 
market goes live on March 27 until it achieves 
a five percent market share of the Canadian 
market, after receiving regulatory approval 
from the Ontario Securities Commission to 
introduce new market data fees.

Upon launch, Aequitas NEO plans to offer 
trading in a range of its own listings, as well 
as in all securities listed on the Toronto Stock 

Exchange and TSX Venture Exchange mar-
kets. Aequitas will make Level 1 and Level 2 
displayed market data for securities listed on 
Aequitas available free of charge to profes-
sional and retail investors alike, in a bid to 
encourage trading in companies that IPO on 
the exchange. 

“If capital raising companies choose to list 
with us, they will have the maximum possible 
exposure because we will not charge for their 
data, which means that even if our 
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With New Funding, Orbital Insight Expands 
Satellite Image Analysis for Commodities
Orbital Insight, a startup provider of market 
intelligence derived from analysis of satellite 
imagery, will this week go public and unveil 
plans to expand its services by providing data on 
oil storage, agricultural markets and construc-
tion in China, following a new round of series 
A funding.

The new investment from Sequoia, Bloomb-
erg Beta and Lux Capital—all of which partici-
pated in Orbital Insight’s original seed funding 
around a year ago—and Google Ventures totals 

$8.7 million, and will enable the vendor to build 
and market new content services, while also 
allowing it to obtain valuable customer feedback 
about its services.

Currently, the vendor tracks the number of 
cars in the parking lots of 60 retail stores to see 
where consumers are shopping, then provides 
updated estimates of store sales, delivered as a 
spreadsheet.

“One of the projects we’re kicking off using 
the series A funding is an oil storage 
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With New Funding, Orbital Insight 
Expands Satellite Image Analysis

product—similar to what Gen-
scape does when it flies helicopters over 
the Cushing oil storage, but we’ll be 
doing that for 10,000 to 20,000 oil stor-
age sites around the world,” says James 
Crawford, founder and chief executive 
of Orbital Insight. “Besides oil, we are 
looking at other commodities, such as 
corn yield… and precipitation, and so 
on,” he says, adding that during pro-
totype testing, Orbital Insights actually 
beat USAD on predicting corn yields. 
Also over the next year, the vendor will 
seek to quantify how much advantage 
its data provides compared to data from 
other sources.

Crawford says the product will appeal 
most to hedge funds and the prime 
brokers that serve them, as well as some 
mutual funds and banks that rely on 
macro signals such as consumer spend-
ing and oil prices. These firms would 
then treat it as an objective dataset and 
combine it with other content—such as 
on-site consumer surveys of what shop-
pers bought and how well a store met 
customers’ expectations or is on top of 
the latest fashion trends—to determine 
whether a retailer will have a successful 
or unsuccessful season.

The vendor will also use satellite 

imagery to monitor construction activ-
ity in China, which has had a major 
impact on demand in the global com-
modities markets, by observing new 
projects and computing building size—
based on measuring shadows at certain 
times of day—for 30 metropolitan cit-
ies in China. In addition, Crawford 
says the funding will provide extra 
flexibility to engage with customers 
about what they really want available 
in the platform. For example, it could 
also be used to track outputs of facto-
ries, or container traffic through ports. 
“There’s  a lot of good information on 
shipping, but not about exactly what’s 
on those ships,” he says.

Crawford says the ability to move 
quickly into new markets is a result of 
the commoditization of satellite tech-
nology and imagery, and the ability to 
analyze those images. “Until a couple 
of years ago, each satellite image cost 
a couple of thousand dollars, and you 
might spend a couple of days looking at 
each. Now, that has been flipped—we’re 
already looking at a million images. So 
we go from looking at the parking lots 
of major chains to estimating quarterly 
sales for those retailers,” he says.

Max Bowie
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Money.Net
DATA DISPLAY & ANALYTICS

Symphony—the secure messaging 
platform being created by the $66 million 
acquisition of Palo Alto-based messag-
ing software vendor Perzo by 14 major 
financial firms led by Goldman Sachs—to 
build interoperability between its own 
chat system and Symphony’s network of 
64 banks and other professionals in the 
financial services sector.

“One of the biggest challenges facing 
a chat provider like Symphony is getting 
people to log in regularly. One of the 
reasons Bloomberg chat is so successful 
is because it automatically boots up when 
you log in to the Bloomberg terminal…. 
So we are working with Symphony on 
functionality that will automatically boot 
up Symphony when you log in to Money.
Net,” Downey says.

The vendor also recently released 
version 1.0 of an interactive commodi-
ties mapping tool, dubbed Commodity 
Trader Alert System, which enables users 
to track events such as outages or acci-
dents at 700 global oil refineries. Unlike 
current tools in the market that rely on 
data from refineries and traditional news 
sources to populate their maps, Money.
Net’s platform also draws on geo-tagged 
data from Twitter to provide on-the-
ground information, Downey says.

“Say there is a rumor of an oil explosion 
at refinery in Saudi Arabia. To confirm 
that story might take a traditional news 
provider a day to get a reporter on the 
ground, but by then, the markets have 
moved. In CTAS, users can view tweets 
that are geo-tagged in a five-mile radius 
around the refinery, and users can tweet 
back and ask questions such as ‘What 
color is the smoke?’ or ‘Have you seen 
any fire trucks?’ The user becomes a real 
investigative trader,” he adds.

To offer its service at such a reduced 
price point, Money.Net is leveraging 
cloud and Big Data computing technol-
ogy not currently used by the major 
terminal providers. “Everyone knows the 
current model is broken and that the 
industry is funding inefficient builds at 
the major terminal providers. We are 
going to look back on the 2000s and be 
amazed that people ever paid $2,000 a 
month for a terminal,” Downey adds.

Faye Kilburn
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Hyndman Exits Nasdaq

Former Markit, TRACE Exec 

Lefferts Makes Swift Move

HERD 

St Louis, Mo.-based hardware ticker plant 
vendor Exegy has released the fourth gen-
eration of its hardware-accelerated market 
data platforms and ticker plant appliances, 
which will deliver nine times as much raw 
data input capacity and 10 times as much 
processing power as previous versions, 
along with enhanced data monitoring, to 
enable customers to gain better insight 
into their operations and data quality.

The fourth-gen appliances, which are 
typically deployed by financial firms at co-
location or proximity datacenters to deliver 
low-latency and normalized exchange 
data, include new network interface hard-
ware that will enable more processing tasks 
to be directly offloaded to hardware, as 
well as updated FPGA cards that will boost 
the system’s ability to pull in nine times 
as much raw market data as before. The 
new FPGA appliances also have 10 times 
as many configurable logic gates as Exe-
gy’s existing FPGAs, meaning that users 
can more quickly perform computational 
processes such as data normalization, book 
building and quote generation.

The extra capacity will enable a single 
appliance to normalize and distribute mar-
ket data from all US options feeds, includ-
ing the Options Price Reporting Authori-
ty’s consolidated quote and trade feed, and 
direct, full-depth market-by-order feeds 
from exchanges, to meet demand from 
large banking clients and market makers 
for a complete view of the market with a 
minimal datacenter footprint.

“Market makers and options traders 
have been challenged more than… other 
asset classes due to the rapid increase in 

market data to describe their markets,” says 
Exegy chief executive James O’Donnell. 
“We have customers who are traders and 
market makers in all options markets, and 
it’s absolutely critical for them to be able 
to see across all the markets at all times.” 

As well as allowing clients to process 
greater volumes of data, the new appli-
ances feature enhanced data monitoring 
functionality, which will provide users with 
more granular operational statistics on raw 
and normalized market data rates, and 
increased data quality checks, says David 
Taylor chief technology officer at Exegy.

“We are enhancing the granularity and 
range of statistics that can be gathered 
from the appliance to give our own staff 
and customers the opportunity to moni-
tor them,” Taylor says.  “For example, for 
burst statistics, we not only have the ability 
to measure rates once a second to once a 
millisecond or beyond that, but we can 
also provide multiple sampling windows 
for the creation of rates, so customers can 
do more precise capacity planning.”

The appliances will include a new inter-
face with visualization tools for users to 
actively monitor their market data infra-
structure, though firms can also choose to 
offload the process to Exegy if they prefer. 
“Customers can co-manage the monitor-
ing systems as much or little as they like,” 
Taylor says. “Some customers do quite a 
bit, and others take a hands-off approach.”

The new devices are currently being 
rolled out to clients at no additional 
monthly service fee, though they are sub-
ject to an upfront installation charge.

Faye Kilburn

Exegy Ramps Up Data Capacity, 
Monitoring in 4th-Gen Appliance

DELIVERY TECHNOLOGIES
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Latency monitoring technology provider 
Velocimetrics has added a compression 
card from AHA Products Group (AHA) 
into its TipOff latency monitoring appli-
ance, to enable customers to capture 40 
million market data updates per second 
and store five times as much data as before.

Velocimetrics acquired an exclusive 
worldwide license to sell TipOff in the 
financial sector last July after the platform’s 
original developer, UK-based latency mon-
itoring technology provider TS-Associates, 
was placed in administration.

Previously, TS-Associates used software-
based data compression, but by leveraging 
the AHA374 GZIP compression/decom-
pression card from AHA to capture traffic 
from applications and networks, Veloci-
metrics can now provide hardware-acceler-
ated compression within TipOff. The card 
captures data at a rate of 40 gigabits per 
second, up from 22Gbps previously, and 
compresses the data by up to 80 percent.

“The card takes the data and compresses 
it, but it’s the software we have developed 
behind it that makes it most interesting,” 
says Steve Rodgers, engineering lead at 
Velocimetrics, and former chief technol-
ogy officer at TS-Associates. “The soft-
ware utilizes the compression that AHA 
offers, and takes the compacted data and 
stores it on disk at a much lower volume.”

This means customers can store five 
times as much data as before on a single 
2U appliance, which will provide cost sav-
ings in the form of reduced heat, power 

and rack space requirements in datacent-
ers. The card is likely to appeal to any cus-
tomers looking to store and analyze large 
volumes of data, Rodgers adds.

AHA is a specialized provider of appli-
cation-specific integrated circuits (ASICs), 
circuitboards, and core communications 
IT, which is why Velocimetrics chose to 
partner with the vendor rather than build a 
compression card itself, Rodgers says. “It’s 
not the kind of thing that’s easy to build…. 
You have to come from a specialized back-
ground to do this. A few years ago, we 
implemented software-based compression, 
but it takes up valuable CPU resources on 
the appliances. This hardware-accelerated 
data capture allows us to squeeze out more 
performance.”

The improvements to data capture and 
storage rates will enable TipOff users to 
better monitor growing volumes of mar-
ket data, and ensure that 100 percent of 
data is captured in the event of market 
disruptions such as exchange glitches.

“Customers are looking to capture 
traffic at multiple locations. For market 
data specifically, that might be the traffic 
when it comes into a co-location site then 
through the firewall, then into a feed han-
dler, and subsequent to that, into pricing 
engines to trade gateways,” Rodgers says. 
“When market conditions start to disrupt, 
the overall volumes at these points tend to 
increase, so customers want to capture the 
100 percent truth of what’s out there.” 

Faye Kilburn

DELIVERY TECHNOLOGIES

Velocimetrics Adds AHA Accelerated Data 
Compression to TipOff Latency Tech
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CenturyLink Taps Cognilytics Buy for Big Data Analytics Biz 
Datacenter, internet and hosting provider 
CenturyLink is forming a new vertical to 
provide cloud-based, managed predictive 
analytics and Big Data services to financial 
firms, following the acquisition of San 
Jose, Calif.-based Big Data technology 
and analytics provider Cognilytics for an 
undisclosed sum at the end of last year.

At the time of the acquisition, Centu-
ryLink planned to integrate Cognilytics’ 
predictive analytics, data visualization and 
Big Data deployment management tools 
with its own network, cloud and managed 
services infrastructure.

Since then, the vendor has decided to 
“verticalize” Cognilytics’ business, and 
will create a new business vertical offering 
predictive analytics and Big Data technol-
ogy packages to financial services clients. 

The first of the new financial serv-
ices packages will comprise Cognilytics 
core capabilities, while the second will 
introduce additional features, says Manav 
Misra, chief knowledge and science officer 
at CenturyLink Cognilytics.

Cognilytics was formed as a result of 
the financial crisis, when firms trading 
residential mortgage-backed securities had 

an inaccurate view of their risk, Misra says. 
For example, the first product offered by 
the vendor combined data on 15 million 
mortgages with unemployment figures, 
credit scores, and data from social media 
to create predictive models that forecast 
what would happen to each loan every 
month of its life going forward.

The vendor now offers a library of time-
series, risk, credit risk, market risk and 
liquidity risk models, which will be the 
initial focus of its first new financial services 
packages.  “We have tremendous strength 
in predictive analysis that can be used to 
predict what is likely to happen to securi-
ties, so we are going to bring that right on 
to the CenturyLink cloud network and 
managed services, and provide an end-to-
end solution,” Misra says.

In the second phase, CenturyLink will 
provide a centralized, managed data plat-
form to enable users to aggregate their 
data in one place, though Misra says there 
is no date for when this will be available.

“At the high level, the driver is that a lot 
of trading companies have to repeat the 
same processes over and over again when 
it comes to market data. Lots of people are 

creating their own warehouses where they 
are accumulating data and building mod-
els, but our vision is to provide a central 
space where people put in their data, then 
we provide sets of models and they can 
build their own models,” he adds.

Before Cognilytics was acquired by 
CenturyLink, it worked with partners 
to deliver hosted services to customers, 
but now the vendor can leverage Centu-
ryLink’s infrastructure to provide an end-
to-end hosted offering.

“We are definitely trying to integrate 
the two,” Misra says. “One of the key 
purposes of the acquisition was to leverage 
the synergies between the two organiza-
tions. CenturyLink has traction in the 
infrastructure space, we offer expertise in 
data decisions, and our mission statement 
is to help customers monetize data as a 
strategic asset, understand data and struc-
ture it better.”

He says the offering will be available 
to larger companies, but is mostly likely 
to attract mid-tier customers who want 
to perform predictive Big Data analytics 
using a single hosted platform.

Faye Kilburn

DELIVERY TECHNOLOGIES

McKay Launches Slough–Frankfurt Microwave Route
Oakland, Calif.-based microwave connec-
tivity provider McKay Brothers has estab-
lished a new microwave route between 
datacenter provider Equinix’s LD4 facility 
in Slough, near London and its FR2 facil-
ity in Frankfurt to provide connectivity to 
firms executing low-latency trading strate-
gies between the two financial hubs.

The route provides roundtrip latency of 
4.64 milliseconds, and is part of ongoing 
efforts by McKay to expand its service 
in Europe, after the vendor launched a 
new wireless route between Frankfurt and 
Basildon in November, which—after engi-
neering work in January—delivers round-
trip latency of 4.192 milliseconds.

McKay chief operating officer Jim Con-
sidine says the new Slough-Frankfurt route 
will appeal to firms executing automated 
trading strategies between LD4 and FR2, 
where Deutsche Börse hosts the match-
ing engines for its Xetra cash and Eurex 
derivatives markets.

“Our customers are a really broad and 
diverse universe of proprietary traders, 
hedge funds, market makers and banks. 
[For them] this is all about low latency. 
The route allows firms to improve mar-
ket making by arbitraging prices between 
instruments traded at LD4 in Slough and 
FR2 in Frankfurt,” Considine says.

The route is now live, and though 
Considine declines to provide details of 
fees to use the service, he says the cost is 
significantly less than if firms were to build 
the wireless routes themselves.

Demand for the route is being driven 
by the need for microwave connectiv-
ity between the financial hubs hosted in 
Frankfurt and Slough, and by the need 
for independent network providers in the 
region, he says. “Some routes in Europe 
are owned by trading firms who sell serv-
ices. McKay Brothers’ mission is to level 
the playing field on access to the fastest 
infrastructure. But we also think firms pre-

fer to support an independent company 
such as ours, as opposed to one owned by 
a competitor,” he adds.

In the coming months, McKay’s sis-
ter company Quincy Data—an Oakland, 
Calif.-based provider of low-latency micro-
wave-delivered market data—will make its 
Quincy Extreme Data service available via 
the new route. Users in LD4 will be able 
to receive order-by-order book and trade 
data on select Eurex futures contracts via 
Quincy’s normalized feed with one-way 
latency of just over two milliseconds.

Considine says the route represents the 
lowest known latency on the market, but 
adds that the vendor will continue to make 
performance improvements to its entire 
network over the course of the year. “We 
continue to make every effort to squeeze 
out excess latency, and we also have plans 
to open other official points of presence in 
the UK,” he says.

Faye Kilburn
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Online financial content marketplace 
Airex is planning a significant expansion 
of data available via its platform over the 
course of this year, after announcing three 
content distribution deals within the past 
week, and aims to have “many hundreds 
of vendors” offering services via Airex by 
year-end, officials say.

For vendors that are already part of 
Airex, the platform offers a “revolution-
ary opportunity to reach new markets 
that were previously beyond their reach, 
and to generate new revenues with higher 
margins and little or no risk,” says Airex 
chief executive Stephen Kuhn.

Meanwhile, for customers, Airex is add-
ing new products that correspond to 
the needs of its investor clients—initially 
composed primarily of small- to medium-
sized professional investors, including 
hedge funds, registered investment advi-
sors, and private equity professionals. 
“They’re interested in products they 
haven’t had access to before, couldn’t 
afford, or didn’t even know existed,” 
Kuhn says. “This includes research, ana-
lytics, idea generation—anything that can 
help them do their jobs more quickly and 
efficiently to help drive better results, and 
to free time for client development.”

Aside from the latest content partners 
on the platform—municipal bond data 
provider Lumesis, trading firm Maxim 
Group, and exchange-traded fund data 
specialist XTF—Airex is continuing to 
add providers to its Financial Air data-
set on a weekly basis, and expects the 

number of products available on Airex to 
dramatically grow throughout 2015 and 
beyond.

“By the end of the year we expect to 
have many hundreds of vendors,” Kuhn 
says. “At the end of the year, every com-
pany in the world will be able to list their 
product on Airex… so there’s going to be 
massive scale.” 

The most recent of these is Lumesis, a 
Stamford, Conn.-based provider of data, 
analytics and compliance solutions for 
the municipal bonds market, which will 
make its Diver Advisor Municipal Bond 
Report and Diver weekly commentary 
on the municipal bond markets. The 
Diver Advisor Municipal Bond Report 
provides comprehensive information on 
specific bonds from up to 20 distinct 
sources, arranged by each bond’s CUSIP 
code, while the free weekly commentary 
provides insights on how market factors, 
timely data, and events may affect the 
municipal market and overall economy. 

“We are proud to now include Diver 
Municipal Bond Reports on Airex, bring-
ing this excellent product to a whole new 
set of potential customers,” Kuhn says. 
“We have created a cloud-based market-
place that brings premier providers like 
Lumesis together with global investors 
ranging in size from institutional to indi-
viduals. The ease of search has allowed 
many investors, especially smaller inves-
tors, to discover products that they never 
knew existed, which could have a huge 
positive impact on their revenues.”

The Lumesis launch follows two pre-
vious deals from Airex announced last 
week—a partnership with investment 
banking, securities and asset management 
firm Maxim Group, which will see the 
company listing its US equity research 
on the market, and a deal to carry New 
York-based exchange-traded fund data 
provider XTF’s Factsheets for Exchange 
Traded Funds, which includes ETF ana-
lytical data, ETF Ratings and research 
tools, as well as white-labeled ETF cent-
ers, screeners, and factsheets. Maxim is 
the most recent addition to the growing 
list of sell-side research and other data 
on the platform—which also includes 
content from Deutsche Bank—as part of 
Maxim’s strategy to broaden the audience 
for its equity research.

A ‘Mall’ for Financial Data
“We’re an online shopping mall, [an] our 
number one goal is to have our anchored 
tenants, the shops and the vendors that 
will attract other great vendors and cus-
tomers…. We’ve started with a lot of the 
big names—Deutsche Bank, Standard & 
Poor’s, for example—and will continue 
to add more with new announcements,” 
Kuhn says. “But our platform is also 
compelling for the smaller vendors as well 
as it gives them democratized access to a 
marketplace that is being served through 
a direct sales model but which should 
be addressed through an online digital 
marketplace.”

Joanne Faulkner
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EXCHANGE WATCH

Exchange Data Revenues Make Positive Start to 2015
Exchanges worldwide reported gains in 
market data revenues in the latest round 
of financial results, and were largely able 
to offset lower revenues in some business 
areas with new revenues from acquisitions. 

The London Stock Exchange’s infor-
mation services business generated £100 
million in revenues in Q4, with its FTSE 
index business generating £48.2 million 
of that, compared to £48.3 million in the 
previous quarter, and up against £44.2 
million for FTSE in Q4 2013. Recent 
acquisition Russell Indexes, which LSE 
included in its results for the first time, 
generated £10 million in December. For 
the financial year, FTSE revenue rose 14 
percent, though the LSE’s overall real-
time data revenue fell 11 percent in 2014, 
as a result of lower numbers of UK real-
time professional users. Full-year revenue 
from other information products rose 14 
percent to £92 million, driven by strong 
performance from other information 
products, such as UnaVista and SEDOL.

Canadian exchange group TMX 
reported a drop in information service 
revenue to C$46.9 million, from C$47.6 
million in Q4 2013, primarily due to 
lower revenue recoveries related to under-
reported usage of real-time quotes in prior 
periods—such as Q4 2013, when recov-
eries totaled C$2.8 million—and lower 
index licensing revenue. However the 
decrease in information services revenue 
was partially offset from new revenue from 
the acquisition of Strike Technologies’ 
microwave network business in October. 

Euronext saw market data and index 
revenue grow by 5.4 percent over the 
previous year to €23 million in Q4, with 
revenues benefiting from various product 
launches since the start of 2014. Over-
all, the exchange posted an 11 percent 
increase in market data and index rev-
enues to €93.3 million for full-year 2014 
compared to 2013, as a result of strong 
client takeup of its Continental Derivatives 
data packages, delayed data and a record 
number of investment products licensed 
against Euronext indexes. Euronext also 
secured 120 new vendors distributing 
15-minute delayed data, making a total of 
375 vendors worldwide.

In Eastern Europe, the Warsaw Stock 
Exchange reported record revenues and 
significant increases in operating profit for 
2014. Revenue from information services 
was PLN (Polish zloty) 38.2 million in 
2014, an increase of 9 percent year on 
year. In Q4 2014, the revenue from infor-
mation services was PLN 9.5 million, an 
increase of 1.7 percent over Q4 2013, and 
an increase of 2.8 percent over Q3 2014.

The Moscow Exchange also reported 
strong growth in revenue and net 
income overall for 2014. For the full 
year ending September 2014, “other 
revenue”—which comprises the sale of 
data, software and technical services—
remained flat at RUB (Russian rubles) 
966.9 million, with market data account-
ing for RUB 436.17 million of that total, 
up 44.8 percent over 2013.

Deutsche Börse generated net revenue 

of €544.5 million in Q4 2014, with rev-
enue from market data and services up 
from €93.6 million in Q4 2013 to €99 
million in Q4 2014. 

CME Group reported significant 
growth in every product area during Q4, 
with revenues for market data and infor-
mation services up from $76.5 million in 
Q4 2013 to $89.6 million in Q4 2014. 
For the financial year, CME Group’s total 
revenue jumped 22.4 percent year-over-
year to $841.1 million.

Fellow Chicago exchange CBOE 
Holdngs also reported record Q4 and 
2014 results. Operating revenues increased 
17 percent to $166.5 million for Q4 and 
8 percent to $617.2 million for the full 
year—a result of a 23.9 percent increase 
in transaction fees to $122.7 million, a 
10 percent increase in market data fees to 
$7.7 million, and a 9.1 percent increase in 
“other revenues” to $3.6 million for the 
year. These gains were offset by a 5.2 per-
cent decline in access fees to $14.5 million, 
a 2.1 percent decline in exchange services 
and other fees to $9.4 million.

The Japan Exchange Group reported 
third quarter income from information 
services—which primarily consists of fees 
for market information provided to data 
vendors and income related to the index 
business—increased 0.3 percent year-
on-year to ¥12,000 million. Revenues 
from co-location usage fees and proximity 
usage fees rose by 12.9 percent to ¥2126 
million. 

Joanne Faulkner
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Aequitas NEO Gets Reg Nod for Data Fees, 
But Preps Initial Fee Waiver to Boost IPOs

EXCHANGE WATCH

competitors pick up and trade that 
security, it is very difficult for them to 
charge for that data as well,” says Joacim 
Wiklander, chief trading and data officer 
at Aequitas NEO Exchange.

Displayed Level 1 and 2 data for TSX-
listed and TSXV-listed securities—where 
“displayed” refers to use in a screen-based 
device such as a data display or trading 
application by an individual user—will be 
available free of charge for non-profes-
sional users and waived for professional 
users until Aequitas NEO reaches five 
percent market share. 

The fee waiver is designed to incentiv-
ize dealers and financial advisors to trade 
Canadian securities and facilitate capital 
raising by issuing companies, by reducing 
their cost of doing business, including 
reducing the cost of market data, which 
Aequitas NEO officials say is as a “sig-
nificant part of [market participants’] cost 
burden.” 

Once the exchange achieves five per-
cent market share, it will introduce pro-
fessional data fees. Level 1 fees for TSX-
listed securities on the exchange’s lit and 
NEO books will cost C$4 each per user 
per month, or C$6 combined, while 
Level 2 data for each market will be 
available for C$6 per user per month, 

or C$10 for both markets combined. 
Meanwhile, Level 1 data for TSX Ven-
ture Exchange-listed securities traded on 
Aequitas’ lit and NEO order books will 
cost C$2.50 each per user per month, 
or C$4 combined, with Level 2 data for 
each market available for C$3 per user 
per month, or C$5 combined. Aequitas 
NEO will operate a MISU (multiple-
instance-single-user) model, so users can 
display its data on multiple devices with-
out incurring additional fees.

Aequitas NEO Exchange will not 
charge fees for non-display use of data on 
its proprietary listings securities. How-
ever, for TSX-listed and TSX Venture 
Exchange-listed securities, clients using 
the non-display data for trading purposes 
will be required to pay C$1,500 per user 
per month for securities traded on its Lit 
Book and NEO Book, respectively, and 
C$2,500 combined. Those using the 
data for analysis purposes will be required 
to pay C$750 per user per month each 
for its NEO and lit Book, and C$1,000 
combined. 

Finally, Aequitas NEO plans to intro-
duce a redistribution fee for the distribu-
tion of full depth of book pre- and post-
trade data, but will waive distribution 
fees for Aequitas NEO-listed securities, 

while fees for TSX- and TSX Venture 
Exchange-listed securities will vary by 
tiers—starting at C$300 per month for 
between one and 100 users, and rising 
to a maximum of C$2,250 per month 
for more than 10,001 users—depending 
on the number of users consuming that 
data.

Aequitas NEO established its fee sched-
ule in response to Canadian real-time 
displayed market data fees, which officials 
say are “considerably” out of line with 
other capital markets around the world, 
and which have also led to investors 
minimizing their exposure to Canadian 
market data.

“There is a current stranglehold on the 
dissemination of trading information in 
Canada, and it has resulted in prohibitive 
and virtually monopolistic pricing. This 
prevents numerous investors, including 
the vast majority of Canadian retail inves-
tors and their advisors, from seeing in 
real-time the full picture of what is really 
happening in the markets,” says Jos 
Schmitt, president and chief executive of 
Aequitas NEO Exchange, in a statement. 
“There is a real need for something new 
and different in the Canadian market 
data space.”

Faye Kilburn
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